





Novamont

This is Novamont:

It all started from a research lab and a
group of ambitious researchers committed
to develop ideas and products for a new
everyday life.

Now we are ready for a new leap: we
want to offer a new systemic vision that
integrates progress and prosperity with the
right amount of care required by our planet.

In 2020 we became a B Corp certified Ben-
efit Company, one of the first Italian com-
panies to formalise the commitment to
promote a development model that goes
beyond profit alone.

This is Novamont: a company that creates
innovation not only in the products but also
in what it represents for the entire society.

1989: the first
research team
of the former
Montedison

Group, led by
Catia Bastioli.

Innovation

Report in a nutshell









Novamont

Towards a new
economic model

We are pioneers of an innovative business paradigm, thanks to the choice
that we made to become a Benefit Corporation and to the achievement of
the B Corp certification, which corroborates our willingness to operate in a
responsible, transparent and sustainable way.

We received the B Corp certification in 2020, with a score of
104 verified by B-Lab: an excellent result that shows our concrete
commitment in generating value beyond profit alone.

We did not stop here though, we developed an improvement plan
to better our sustainability profile.

Our B Impact Assessment provides an evaluation in
the following five fields:

Governance Workers Community
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The term Benefit Corporation refers to
a new legal form that was introduced in
the United States in 2010 and adopted
by Italy in 2015. It is a guarantee of the
commitment that more and more busi-
nesses are choosing for their company,
the local area and the environment.

Certified

®
I

Corporation

In order to become B Corp we
went through a strict process of
evaluation of the impacts gener-
ated by our business on the en-
vironment and the society. Only
companies who score more than
80 points out of 200 can get a B
Corp certification.

Environment Customers
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Novamont

Stakeholders,
at the heart
of our commitment

CAPITAL
PROVIDERS
Anyone who provides
the Novamont Group
with capital

MEDIA
AND THE PRESS
International, national

and local media

COLLABORATORS
Anyone who works for or on
behalf of Novamont, including
their representatives

SUPPLIERS
Anyone who supplies
the Novamont Group

with raw materials,
materials or services

NATIONAL FARMING WORLD
AND INTERNATIONAL National and
GOVERNMENTS international farming
AND BODIES bodies, associations and

The group of national and
international institutions and
agencies

organisations

DIRECT
CUSTOMERS
Anyone who purchases
Novamont products

FUTURE
GENERATIONS
The world of schools,

universities and young
people
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INDIRECT
CUSTOMERS
Anyone who purchases
products made from
Novamont products

ASSOCIATIONS
AND NGOs
Private, non-profit associations
and organisations

WASTE COMMUNITIES
MANAGEMENT AND SOCIETY
SECTOR The social context of the

territories in which Novamont
operates, together with the
wider community

The bodies, associations
and organisations
that deal with waste
management
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Our products

Our products are conceived and developed to offer
solutions to environmental problems.

MATER-BI

our innovative family of
biodegradable, compostable and
highly renewable bioplastics.

It was developed to offer solutions
to specific environmental issues, inte-
grating the products’ quality and per-
formance with the efficiency of use of
the resources.

Mater-Bi is sold in granule form, and
is processed using the most common
conversion technologies for tradition-
al plastics to create an array of final
every-day products, mainly used for
recycling, large-scale distribution, food
service, packaging and agriculture.
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CELUS-BI

Our family of ingredients for the cosmetic
and personal care sector, developed from
renewable and completely biodegradable
raw materials.

MATROL-BI

Rapidly biodegradable biolubricants. They
have been formulated with special oils made
of vegetable or synthetic origin, and are

used as hydraulic fluids for machinery or as
insulating fluids used in distribution and power
transformers, minimizing the risk of pollution
in case of accidental spillages or fires.

AGER-BI

Pelargonic acid-based (of vegetable origin)
phytosanitary products (plant growth
regulators, desiccant agents), that ensure
optimal harvest quality.



The characteristics of our products are very
similar to those of any other organic matters, they
generate from earth to return to earth at the end
of their life cycle.

ANAEROBIC DIGESTION
Microorganisms

break down matter

in absence of oxygen.

COMPOSTING

process that takes place
in the presence of oxygen
at controlled humidity and
temperature.



The applications
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Our company’s
economic impact

In 2021 we generated an economic value of
€414 million, from the €287 million of the
previous year. Of these, €368 million were
divided between operating costs, backers,
public administration, to manage our work-
force and as funding for organizations and
spoensoring. RECEIVED FROM SACE
We have also benefited from an important
and substantial funding of €100 millions
from SACE, as a “green guarantee”, to re-
ward our commitment to a sustainable pro-
duction chain, integrated with local areas.
Thanks to this funding we will be able to
make a plan to strengthen our presence in
the world and to expand the production ca-
pacity of bioplastics.

ECONOMIC VALUE
DISTRIBUTED
ECONOMIC VALUE
GENERATED
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Novamont

Our motto: .
do more with

Our commitment is not limited to creating sustainable products:
we are on the front line in the promotion of a new vision for

the

industry, towards a manufacturing

industry with lower

consumption rates and emissions.

We are adopting more and more
efficient solutions to make our
products sustainable in their life
cycle.

For example, in our plant in Bot-
trighe, dedicated to production
of bio-butanediol from sugars,
we have installed a cogeneration
plant for self-generation of heat
and electricity and a biodigest-
er for biomethane production;
a combustor which transforms
liquid and gaseous refluents into
thermal energy used for produc-
tion and space heating is in op-

eration at the Terni plant.

In all our plants we are carrying
out works to improve energy
efficiency, aimed at getting rid
of inefficiencies and transform-
ing waste and emissions in po-
tential resources; for example
in the the Patrica site, we are
shortly going to activate a tri-
generation plant that uses the
methane combustion process
for the production of electricity,
steam and heat.
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Responsible
in the whole
value chain

The first year of the project end- with sustainability performance above
ed successfully, and the result the standards of the companies evalu-
was a collaborative supply chain  ated by EcoVadis, especially in relation
to environmental issues.
This system gives us a better knowl-
edge of our production chain, even
when it is not under our direct control,
and gives us the chance to promptly

answer to any possible risk related to it. TOTAL ANNUAL
EXPENDITURE

TOTAL SUPPLIERS

RAW MATERIALS
AND PACKAGING

GOODS AND

SERVICES
INVESTMENTS
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Naturally
reliable for
our customers

Mater-Bi, Matrol-Bi, Celus-Bi and Ager-Bi products
have been created using certified processes with the
highest industry standards in terms of quality, environ-
ment and safety.

Moreover, they have all the compostability require-
ments recognised by international legislations.
Conscious that standards are not enough to evaluate
the quality of our products, we use a customer satis-
faction measurement system which takes into consid-
eration the level of satisfaction for our products, any
complaints and brand fidelization.

The outcome was that in 2021 80% of the customers
interviewed said they were satisfied or very satisfied
with the Novamont Group, thanks to its high safety, en-
vironmental and innovation standards, and to our abil-
ity to be reliable business partners, not just suppliers.

Compostability criteria:

Biodegradability Ability to

Absence of negative
disintegrate

effects on the
composting process

LOOK FOR THESE LABELS
ON OUR CERTIFIED
PRODUCTS!

80%

Satisfied or very
satisfied customers
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Absence of
ecotoxic effects



We commit to offer

a wide range of possibilities

to develop their skills in different fields, to
develop a business culture that is more and
more focused on innovation and excellence.

hours of training

Health and Quality and Technical
safety Environment  specialization
Italian Soft skills Cross-job

legislative

decree 231/01
and privacy
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Covid-19: our commitment to
protect our workers

During Covid-19 epidemiological
emergency we were at the
forefront trying to bring back
in the group a good level of
safety and health for all the staff
members.

In 2021 we activated a free
physiologic support to help our
workers overcoming difficulties
arisen during the Covid-19 cri-
sis, with individual meetings, to
discuss sensitive issues, such as
anxieties and health concerns,
couple and family relationships,
work/life balance, overcoming
illnesses or low self-esteem.

Changes in the
production system,
suspending non-
essential activities

Renewal of Covid-19
insurance for all the staff

Measures to limit
contacts within and
outside the company
(i.e. remote meetings)

Regular general disinfection
and intensified cleaning
activities in the most
sensitive areas

Antigen/PCR testing
for workers at risk of
infection

Smart working
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The value of sustainability can and must be
promoted in the education world;

It is the most efficient way to plant the seeds in
our society for a new awareness of a renewed
care towards the environment and the territory.
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Best practices
starting from
the connection

with the

We believe that

territory

interaction with the community and the

surrounding areas is essential for a paradigm shift, as part of
a vision that not only looks at products but also at promoting
sustainability and best practices locally.

We believe that cultural and lo-
cal organizations are the life and
soul of the local area to which
they are connected: art, culture
and circular bioeconomy plans
are fundamental to create a sol-
id community based on mutual
respect and attention towards
the surrounding environment.

We work together with several
national cultural events (Festi-
val Scarabocchi, organised by
the Circolo dei lettori Founda-
tion), and musical events (No-
vara Jazz Festival, Time in Jazz),
research projects (Re-food) and
Educational projects (“L’Atlante
delle Buone Pratiche”)
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By now our business has established a consolidated
presence all over the world, but we are well aware of our
origins: as a scientific hub, we have pioneered ideas and
solutions that are now integrated in the daily life of million
of people. The foundation of this success is the research,
which we have always been carrying out in our labs.








http://www.circularbiocarbon.eu
http://www.novamont.com/cometa
http://www.circpack.eu
http://www.bferst.eu
http://www.vehicle-project.com
http://www.effective-project.eu
http://www.embraced.eu
http://www.frontsh1p.eu



www.novamont.com/eng/sustainability-3
mailto:csr%40novamont.com?subject=Sustainability%20Report%202021%20-%20info%20request
http://www.zillareport.com

